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Hussam Eldin Ali Mohamed Abo-Ibrahem 
KSA:    +966 599788427   (Al Madina ALmounawara)        
Egypt:  +2  01000904204
Egypt:  + 2 01119183083                                                             aboibrahem12@yahoo.com  
hussameldin@hotmail.fr
Date of birth: 12/1/1980
Nationality:   Egyptian

Marital status:  Married
Computer Skills:  Excellent using MS office programs - network intro- Essentials of network -  Windows 2000 server Administration Workstation-Network Security -Network Troubleshooting.
 ACCOUNTING PROGROMS:  TALLY-PEACH TREE-QUICK BOX -ERP. 
Languages:         1- Arabic is the mother tongue.

2- Excellent in English. 
Education:        1- Management (Cairo University) 2000

                          2- Accounting (Cairo University) 2007   
Courses:   International Marketing Consultant (WTO)                    
	
	Professional Experience
	


Projects Sales Manager 
KSA ( AL MADINA AL MOUNAWARA )2016

Sales Manager
AL HADI GROUP,(RMC) KSA, 2015
Economic City In Baish, Gazan (Aramco Project)

- First sales manager working in Economic City.

- Good relation with the most of companies, main contractors and  
    Subcontractors.
-Marketing for ready mix concrete, block, crusher materials.
-Follow-up and sending (Aramco Approval) to new customer

- Meeting with (procurement manager-project manager-quality manager) to coordinate with  
   Our managers.

- Prepare Quotations, Contract Agreement.

- Identifying Periods and payment terms.
- Follow-up the daily supplying with production manager.

- Follow-up the arrival of concrete on time.
- Follow-up customer complaints and solving with our management.
- Follow-up, achievement the cheques.

Last contract with (Sinopec) (4 million Saudi Riyal)  


Last P.O with (Nesma Partener) Eight hundred thousand S.R
Sales Manager
Indomie Egypt, 2012-2014
Performs sales activities on major accounts and negotiates sales price and discounts in consultation with management.
Manages personnel and develops sales and sales support staff.

Reviews progress of sales roles throughout the company.

Accurately forecasts annual, quarterly and monthly revenue streams.

Develops specific plans to ensure revenue growth in all company’s products.

Provides quarterly results assessments of sales staff’s productivity.

Coordinates proper company resources to ensure efficient and stable sales results.

Formulates all sales policies, practices and procedures.

Assists sales personnel in establishing personal contact and rapport with top echelon   decision-makers.

Collaborates to develop sales strategies to improve market share in all product lines.

Interprets short- and long-term effects on sales strategies in operating profit.

Educates sales team by establishing programs/seminars in the areas of new account sales and growth, sales of emerging products and multi-product sales, profitability, improved presentation strategies, competitive Strategies, proper use and level of sales support.
Collaborates with management to establish and control budgets for sales promotion.
	
	
	


MARKETING MANAGER, 2008 – 2011
Al MASRIA GROUP, DUBAI, UAE.
Define strategy for and develop, execute and manage comprehensive marketing plan encompassing integrated marketing initiatives designed to penetrate and grow targeted markets. Communicate with 
Customers, management, internal departments and vendors to coordinate overall marketing effort in accordance with corporate goals. Plan and carry out regional market research and analyses. Play integral role in product development activities. Lead and direct forward-thinking marketing team. Prepare and manage1-million AED marketing budget.
Selected Contributions:

· Drove up target-market product sales by 27% through designing and launching new marketing strategy.

· Increased new-product revenue from zero to 50,000AED within one month by spearheading creation and implementation of highly effective marketing campaign.

· Exceeded business goal of 25% market share for one product, propelling overall market share beyond 35%.

MARKETING MANAGER, 2007 – 2008
ASSISTANT MARKETING MANAGER, 2004 – 2007  

(Pharma Care Pharmaceutical) CAIRO, EGYPT,
Developed and managed a wide range of marketing tools, including promotional materials, direct-mail pieces, and Web site content. Defined and evaluated product marketing collateral, programmes, and analyses. Tracked, projected and reported both advertising and circulation-based marketing programmes. Maintained communication with management to ensure marketing activities aligned with business goals. Provided leadership and direction to marketing associates to guide the creation of marketing materials and ensure congruence with objectives.

Selected Contributions:
· Successfully maintained and increased client base by designing and implementing strategic customer-retention projects.

· Planned and led execution of online advertising campaign that doubled monthly revenue.

MARKETING ASSISTANT, 2000 – 2004 

(Menatel for Communications) CAIRO, EGYPT
Worked within a team environment to carry out a full range of marketing functions. Established product selection, pricing and programmes. Assisted in Web site promotions and in communicating marketing programs. Developed creative print and online marketing collateral. Provided direct support to Marketing Manager.

Selected Contribution:
· Demonstrated immediate talents upon hire and excelled quickly to become recognised by management as key member of marketing team.

· Contributed campaign theme idea that proved effective in delivering overall message.
Social skills and competences

  Excellent skills in communication and conflict resolution. Ability to demonstrate tact,    
  Timeliness, coaching, accountability, commitment. And leadership to achieve my goals 
   I also possess a strong ability to influence my fellow employees.     
